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By subscription only! Wl come to the thirty-eighth issue of
THE RADI O WAVE

You are receiving this because you requested a subscription.

Unsubscribe instructions are at the end of this newsletter.

Firstly thanks to everyone who hel ped swell our subscription
base by sending copies of last nonth’s issue to others who
may be interested in subscribing to The Radi o Wave.

In fact, many were and 1'd Iike to wel cone those newcomners

to our ranks. Be aware that you' re wel come to subnmit any

t houghts, questions or even articles and stories for publication
The nore interactive this newsletter is the nore | like it.

And so do our readers.

Meantinme if you can think of someone who would be interested
inreceiving this nonthly rave | urge you to forward it to
them To subscribe all they have to do is send a blank e-mail
to: radi owave@l | about r adi 0. net

If you d like to check out any back issues you Il find them
all archived at weblink: ww. all aboutradi o.net Just click on RADI O
WAVE ARCH VES.

Just a rem nder, if you' re about to change your enmil address
for sone reason don't forget to advise me or we could | oose
you forever. ian@ll aboutradi 0. net

IN THI S | SSUE
e« W see what’s in THE MAI LBOX
e The truth about the new challenges to radio
e \Were's the new talent?
e Blatant plug
e Ildiot DJ in stupid prank
e« The world' s first iPod radio station
e« Arbitron mx and match radi o and novi es
« Pope conment gets radio preacher fired
e Radio reporter with the right name for the job

Firstly for Aussie readers and those interested..



Dear Macca
My new Website is now available by clicking ww. waynemac.com

The Site has been designed to stir up interest in ny
forthcom ng book 'DON' T TOUCH THAT DIAL: Hits ‘n’ Menories
of Australian Radio'.

Pl ease visit the Site when you can and bookmark it for quick
ref erence.

Thank you and | | ook forward to your feedback on the Site.
Regar ds,

Wayne

COMMENT: Wayne has been working on this book forever...and

if sone of the preview photos on his site are anything to go
by...it will be well worth the wait.

Fol | owi ng conments | ast nmonth about the |ack of creative radio
comerci als caused by bad copywiting DAVID HAGUE sent ne a
copy of an article he wote in the DI G TAL PRODUCER

MAGAZI NE. COM forum Here's what he said:

Where Has Al the Inmagination Gone
Creativity Goes Begging In Favour of Laziness
By Davi d Hague

I have been involved in and out of radio for nany years.
From nmot or sports comrentary, technology shows and even a
DI for a short tine, | love radio — its inmedi acy and
intimacy. Miuch friendlier than television in many ways.

But now, with digital radio on our doorstep, is it not tine
to take a step sideways and have a | ook at one aspect of
radio that to me at |least, is al nost an enbarrassment?

Advertising. O nore correctly, the quality of advertising.

As creative professionals, | amsure (at |east | hope) that
we all cringe when we listen to the current clichéd bunch of
excuses for adverts that seemto be the current trend.

Ads like the one for the rent a car conpany (that is m m cked
by heavens knows how many ot hers) where the voice over guy
starts the “read”, gets to the part about the “5th day is
free” then asks the sound booth operator if it is true.

Switch to tinny voice of sound booth operator confirning
and telling himto get on with it. Nauseating and been
done a hundred tines.

O the fictitious “testinonial” a |a Mat hemagi ¢ Conputer

Tutor where the (assunedly) nother and father try and convince
us their young ‘un has gone from 170 something in the group
to 40 sonething in 3 terms of maths tutoring. At one point



this ad seemed to be running about three to the hour on one
station for 8 hours a day for a week.

And who coul d forget your best

Person 1: “Did you see that xyz are selling abc for 123?
Hey where are you going”

Person 2: “To xyz to get an abc for 123 of course”
Person 1: “Wait for ne!”

These style ads were running in the 1960’ s for goodness sake.
And don’t give ne the nonsense they are still with us because
t hey worKk.

If that were true we al so woul d be coppi ng nore of

the sane with TV (yes | know we DO get a portion of repetitive
style ads that also have been around for yonks, but there

is also a lot of innovation as technol ogy has natured).

These radio ads are still with us because copywiters have

got lazier and | azier

Let’s hope with the digital format giving nore scope that
sonme inmagi nation and creativity can be brought to play.

(Davi d Hague's past experiences include witing and directing
the suite of training videotapes for Mcrosoft for Ofice and
W ndows, training tapes for Filemaker Pro and Autocad Lite and
numer ous TV commerci al s, docunentaries and corporate videos.

He is also the Managing Editor of Australian Video Canera
Publ i cati ons whi ch produces the nmonthly Australian Vi deoCanera
magazi ne and associate editor of the quarterly Australian Home
Entertai nnent Buyers Guide. He also has a bent for nmotor sport
and an unashaned Aussie who makes a killer Home Brew. )

COMMENT: David tells nme he’s had a heap of unconplinmentary
emai | s since that article appeared. Obviously from peeved
copywiters. Personally | think he' s spot on.

In previous Of the Dial reports |I’ve often touched on the
increasingly conpetitive state of the radio industry. Biting
at the tail of the established terrestrial broadcasters are
internet radio, wireless internet radio (which will |et you
listen away from your conputer such as in the car) and
satellite radio.

However | keep noticing a |lot of inaccurate and hysterica
information witten about these challenges and it's nostly

come fromthe sort of people who are always first to adopt

and pronote any new technol ogy that conmes al ong. (You know thenml)

So | was pleased to see that, in the U S., Bridge Ratings
have done sonme very interesting research to get to the truth
about the alternatives facing traditional radio.



Here's their projections..

Satellite radio is likely to have 35 mllion subscribers by
2010. Internet radio however will surpass that easily noving
from50 million today to 187 million users in five years.
The figures show that internet radio is already preferred
over satellite radio.

The president of Bridge, Dave Van Dyke, said: "According to
this data, wireless internet radio represents the biggest
chal | enge - not satellite radio.”

“The internet radio solution will be aggregated in a portable
device, much |ike an i Pod or MP3 player with docking ports

in your car and in every roomin your hone so it can be heard
t hrough car and hone entertai nment audi o conponents.”

Van Dyke went on: “Don't get ne wong. There is, indeed,
sonmet hing going on at nore than the grassroots |evel of

"radi 0" listening fuelled by all of this new technol ogy.
It just appears that the "wolf' isn't banging on our door
yet; he's still a few niles away.”

“But for traditional radio, the point of fact is that it
needs to remain focused on what it does and has al ways done.
Be local and live and relate to its comunity and let the
facts of the comi ng inpact of technol ogy remain clear.”

Meantine anot her story out of the U S. was not so positive
for terrestrial radio.

As networks such as O ear Channel cut right back on the nunber
of comrercials played every hour in an attenpt to lure

di senchanted |isteners back to FMradio the VP of Radio
Progranmi ng at MIV Networks Digital Miusic Service said that
they may have left their run too | ate.

Quincy McCoy said he believes: "It's never been the conmmercials
and it's never really been the nusic. It really cones down
tothe talent. It's always been what's between the records

that counts.”

"1f you go back into the '70s and early '80s, WABC i n New
York was the Number 1 station for years. Now, WABC pl ayed
a lot of conmercials. But you had great (on air) talents..
in between the records, entertaining the audi ence.”

"Quys like Howard Stern -- these are the |ast guys that cane
out of the old school of broadcasting. They started snall,
they worked their way up, they worked their craft and now
they're stars," MCoy said. "That's what nakes the Stern
nmove so interesting because he's the | ast remant of the
great radio personalities. Now he's |eaving and who's going
to take his place? Nobody.”



"You take the talent away and it can't be replaced. And
broadcasters never assumed that was their job," he said.

That's very true and as a result radi o stations now have to
| ook to stand-up conmics, television and sporting personalities
and anywhere el se.

Have you noticed?

I’”ve just |aunched a new web site.

It’'s based on the fact that everyone wants to inprove
their life somehow. Whether it be financially, physically,
mentally or ronmantically.

So the honme page is a direct link to thousands of downl oadabl e
e-books that can help in whatever field interests you

You sinply type in the type of informati on you want in the
search box and you’ll be given a list of the top selling
publications in your chosen category.

Further down the page | |ist products |’'ve personally
used or checked out. | think you'll find these interesting

Have a | ook.

Webl i nk: www. maccasnar ket pl ace. com

Jereny Powell, also known as "Fat Kid" from 99X-Atlanta was
arrested after approaching a honmeowner posing as a church
representative | ooking to buy pornography so he could "clean
up the nei ghbour hood"

Apparently Fat Kid read the | ady and her husband a |ist of

vul gar magazine and novie titles within earshot of the couple’s
three children, ages 15, 13 and 11. She says she asked him

to | eave several tines. When M. Fat Kid refused the police
were called and he was prevented fromdeparting until the
authorities arrived.

Police seized a recording of the conversation nmade by Fat
and he was arrested for crimnal trespass but was rel eased
| ater that sanme day.

The local District Attorney says he plans to prosecute Fat
Kid and possible penalties for a conviction are a $1000
fine and 12 nonths in jail



It had to happen. But so soon?

Considering that it's been |l ess than a year since the iPod
made its first appearance, the popularity of the downl oading
device is now nmade evident by the |launch of the world's
first podcasting radio station.

VWi ch nmeans that the content on KYOURADI O 1550am i n San
Francisco will be created exclusively by its |isteners.

Joel Hol l ander, Chairman and Chi ef Executive Oficer of
Infinity Broadcasting, said: "W envision KYOURADI O not
only as a place to hear a fresh and new perspective created
fromthe outside but an outlet with which to foster the
creativity of undiscovered talent fromall wal ks of life."

Podcasting technology all ows users to create and upload their
own audi o prograns on the Internet which can be downl oaded

to multimedia players at a |later date. The software also lets
users subscribe to their favourite podcasts and have them sent
automatically to their players for listening at their

conveni ence.

Users can now upl oad their podcasts of varying |lengths for
free at http://ww. kyouradi o.com where it will be eligible
to be selected for broadcast. Programming on the station
will be deternmined by listener interests and feedback, and
eval uated on a daily basis.

From Monday May 16'". (USA time) you'll be able to hear the
results of this brave experinent. They'l| be streaned online
at that same URL

Meantine | notice nothing is being said about the fate of
the people who VERE on air before the iPod took over. Although
I guess that's not too difficult to work out.

There’'s an interesting sideline to the field tests of Arbitron's
Port abl e People Meters being carried out in Houston this year

Apart from measuring their radio |istening, respondents
carrying PPMs will have their advertising exposure neasured
at the novies.

Two nultiplex theatres, with a total of 46 screens, will
encode pre-novie advertising features that will broadcast
uni que identification codes to be picked up by the neters

What information is the theatre chain |ooking for? Well, for
a start whether the audience is actually in their seats

| ooking at the ads. Plus how effective their own canpaigns
advertising their nmovies are in bringing people into their
novi e houses.

To do this they look at the nedia schedule that ran for



particul ar novies, check for PPMrespondents who were exposed
to that campaign on either radio or TV and match the response
agai nst the cinema they attended.

A neat bit of research but, while it may show what ads
attracted the punters and it may show how nany are being
exposed to the on-screen ads, | don't see how the PPMs can
i ndi cate the nunmber who are actually watching themrather
than talking to their friends or passing round the popcorn.

An evangelical Christian talk show host who questioned the
beliefs of the Catholic church and discussed a caller's
question about whether the | ate Pope John Paul Il would go
to heaven has been fired.

Marty M nto, 39, a senior pastor at the 100-nmenber Turning
Poi nt Comunity Church, was fired after three years as a host
on WORD-FM in Pittsburgh. He said he was told that he was
alienating |listeners.

"As far as |'mconcerned, | was doing what |'ve always done
on the radio...look at events around the world froma biblica
perspective. |'ve always been willing to tal k about controversia

subj ects,” said Mnto, who has had shows in Al bany, N.Y.
Denver and Phoeni x.

In the program he questioned sone of the Catholic church's
beliefs such as purgatory and fielded a question froma

call er who asked whether the pope would go to heaven. Apparently
many evangelical Christians believe that soneone nust be a
"born-agai n" believer to get through the Pearly Gates.

Wonder if they finished the segnent with Dyl an’s “Knocki ng
on Heaven's Door”?

Probably not.

The Australian Southern Cross network sent a 2UE- Sydney
journalist to cover drug arrests of Aussie tourists and the
Schapel | e Corby marijuana trial, (Busted for carrying a |oad
of marijuana in her boogie board bag. C ains innocence),

in Bali.

VWho el se but...Justin Hale. (say it!)

If there is anyone you know either in or outside the radio
i ndustry who would like to receive THE RADI O WAVE pl ease
get themto ask to be subscribed by sinply sending a bl ank
e-nail to:

radi owave@l | about r adi o. net

As you know it's free and you can unsubscri be at any tine.
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