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"The Begi nners' Q@uide To Beconming A Radio Star"...

is a far reaching e-book for radi o begi nners or people who
want to nmake radio their career. Al the information you'l
di scover here is "the basics" of radio. Stuff that applies
anywhere in the world where professional commercial radio
i s established.

www. al | about r adi 0. net

Wel conme to issue 9 of the Radio Wave newsletter. It's
aimed at people who'd like to be in radio,
newbi es who' ve just started and full-tine professionals.

If there's anything you read in it on which you' d like to
coment ...feel free

Anyt hi ng you need help or advice with...ask. If | can't
provide the answer I'Il find soneone who can

If you' d like to contribute an article...you' re wel come.

You can reach ne at ian@ll aboutradi o. net

"The tel ephone conpany is urging people to please not use
the tel ephone unless it is absolutely necessary in order



to keep the lines open for energency personnel

W' Il be right back after this break to give away a pair
of Phil Collins concert tickets to caller nunber 95."

- a Los Angeles radio DJ shortly after the February 1990
eart hquake.

"Ch, really?" | hear you say.

| can renenber the tinme that AM Stereo was |aunched in a big
way by the Australian radio industry. This was to be the
answer to the newthreat of FMradio in the early 80's.

In fact the station | was with took the concept one step
further and relaunched with a new nusic fornmat call ed
Al bum Music. ("A M" geddit?)

Thi s involved playing al bumcuts rather than singles sone of
which were quite long or even unfanmiliar. Considering we had
been a very successful Top 40/ Contenporary Hits station

this would seemto fly in the face of any conventiona
progranmm ng wi sdom

But, hey, who was | to argue?

As a hunorous aside | should mention the TV commrercial that
was pl anned to launch this new AM Stereo fornat.

It took days to set up hundreds of 12" al bum covers like
standi ng dom noes in a |line weaving around the TV studio floor

The idea was to filmfrom overhead the spectacul ar sight of
each al bum knocki ng the next one down weaving right along the line.

Unfortunately, before the caneras were rolling, an overhead
[ight cane |oose, fell on the assenbled Iine up and all
everyone could do was watch themall cone tunbling down.

That shoul d have been seen as a portent of what was to cone.

O course, the format was a disaster, with nost people
listening to unfamliar albumcuts on their AM nono radi os.

Sadly the manufacturers of radio receivers did not support
AM Stereo with only a few of the major ones supplying the
sets.

Wi ch was a shanme because the sound com ng through a good

AM Stereo receiver was quite equal to FMstereo. | had one in
ny car at the tine and it was actually better than FM because
it had a warm roundness to the sound conpared to FM s rat her
cold hard sound

So AM Stereo slowy faded fromsight...and sound.
Many stations around the world are still broadcasting in AM

Stereo, having gone to the expense and trouble of installing
the gear, and there are still some sets out there.



In fact sone of those stations are listed on a web site
devoted to AM Stereo.

http://ourworl d. compuser ve. conl honepages/ kevt r oni cs/

This site also gives an excel |l ent background to AM Stereo
including a history fromthe U S. perspecti ve.

In part it says:

Today, virtually all radi os have FM Stereo capability.
However, the untold story is that Miltiplex AM Stereo was
actually the first technology to be ready for w despread use.

Engi neers such as Leonard Kahn devel oped and tested AM Stereo
systens in the late 1950s that worked very well and woul d have
made a very satisfactory solution for AM Stereo broadcasting
at the tine.

But, things were different back then. AMwas still the nost
popul ar band for radio |listening. Mdst people did not even
have an FMradi o, and FM stations were struggling to gain
l'i steners.

Because of this, the FCC (Federal Conmunications
Conmi ssi on) thought of adding Stereo sound to FM-- and FM
only -- as a way to help it gain popularity.

So, the FCC approved use of FM Stereo, but did not allow AM
Stereo to be used, since it would have given AM even nore
of an advantage in |listenership over FM

Well, as well all know, by a few decades | ater, things had
definitely changed. By the 1970s, the FM band has becone the
preferred place for nusic listening, and the nonaural sound
of AMradi o sounded dull and lifeless in conparison.

AM Stereo Finally Arrives

By the arrival of the 1980s, the FCC had finally decided to
take another | ook at AM Stereo, because now AM radi o woul d
need it in order to stay conpetitive with FM

There were five different AM Stereo systens bei ng proposed
to the FCC, and the FCC struggled with the decision of which
one to choose as the single standard for AM Stereo broadcasting.

At first, the FCC decided to select one of the systens, designed
by Magnavox, as the standard. As you can imagi ne, the proponents
of the four other systens conpl ai ned, saying that their systens

wor ked better than Magnavox and that the FCC should do sone

nore research before trying to decide a single standard agai n.

The Mar ket pl ace Wars

The FCC was goi ng to choose another system designed by Harris,
as the single standard, but by this tine the popul ar opinion
was becom ng that they should sinply allow all of the systens
to be used, and that the preferences of broadcasters and radio
|isteners would eventually "fight it out" and converge toward
one of the systens as the single "de facto" standard.



So, on March 4, 1982, that is exactly what the FCC did. There
were now four AM Stereo systens to choose from designed by
Mot orol a, Magnavox, Kahn/Hazeltine, and Harris. For the first
few years, except for Magnavox, all of the systens were about
equal |y conpetitive. Many "nul ti-systeni’ AM Stereo radios
were sold so that listeners could tune in all of the systens.

But out of this group, Mtorola was the | argest conpany, and
was already a parts supplier for many car radi o manufacturers.

So, by 1986, the majority of AM Stereo radios sold only
supported the Motorola system naned "GC Quant (Conpatible
Quadrature AM. And other countries |ike Australia, Mexico,
and Canada were choosing the Mtorola G Quam systemas their
single standard for AM Stereo.

But in the USA, Leonard Kahn, creator of the Kahn/Hazeltine
AM Stereo system was very vocal about the advantages of his
systemover Mdtorola's, and he nmanaged to convi nce enough
stations to stay with his system

This confused |isteners, because a radio designed for the

Mot orol a system woul d not be able to receive a Kahn signal,
and vice versa. It was beconing clear that a single system
had to be chosen, if AM Stereo was going to survive at all.

C Quam as the Standard

Finally, in 1993, the FCC did choose a single systemfor AM
Stereo. Looking at its overwhel m ng popul arity over the Kahn
system they chose the Mdtorola systemas the single standard,
whi ch was al so the standard for all other countries in the
world with AM Stereo broadcasti ng.

Today's AM Stereo

However, Motorola didn't just stay put because their system
had "won" and was the standard. They listened to conplaints
and worked to reduce or elimnate nost of the past problens
with the G Quam system By the early 1990s, they introduced
new circuit designs which offered better audio fidelity.

Unfortunately, since then, people haven't paid nuch attention
to AM Stereo. In fact, many people think it doesn't even exi st
anynmore. But it does exist, and it is used by hundreds of
stations all around the world.

And t housands of AM Stereo radi os conti nue to be manuf actured
and sold every year.

AM Stereo has been with us for just over 20 years. People are

still interested in getting good high fidelity audio quality
fromthe AMradi o band. AM Stereo is an established standard,
it works very well, and it is affordable to both stations and
| i steners.

by Ji m McVay



As a radio personality, your nain job is to be entertaining!

For technical rules, and format, it is best to do what as
you are instructed by your PD. Stop pouting; this is not
going to turn into a lecture! You can follow a format and
still be entertaining!

Being a personality is nore than telling jokes, and quirky
facts about celebrities, and politicians; it is taking all
of the separate programm ng el ements (Misic, commercials,
prono' s and weat her, etc) and conbining theminto a "Show'
and doing it with "feeling"!

W all know that Radio formats are designed to reach a
speci fi c denographic. For an exanple, in the United States
(Mad Soccer Momis driving Mni Vans).

Ful filling the audi ences wants and needs; or as Arbitron
research shows, what people "perceive" as their wants and
need, a radio personality nust take all of the elenents
provided, and do the best show possible to please the
"targeted audi ence"

Cormmuni cate with your |istener one on one, with a natura
soundi ng voi ce. Pretend your talking with your next door
nei ghbour, or famly while |ounging by the pool. Casually,
not with a "radio voice". That can destroy the el enents of
creditability, and integrity of a true personality.

Create the neani ng of what you say by the words thensel ves.
Have the word work for you, through enphasis, expression
and inflection. It is okay to have a pause.when you need to
coll ect a thought, or.nake a point.

Al ways renenber why you are in this Industry, to "Entertain"
and have "Fun". Don't get hung up doing the sane schtick over
and over.

You are the listener's friend, sound |ike one.
Sound "Natural"; be informative by using el enents of progranmm ng,
with "Feeling" to transformyou into a true radio personality.

"Keep that spot light shinning on you!"

Jim McVay has done stints on air; pronotions; and news editing
for stations in: Pittsburgh, Pennsylvania/ Tol edo, Sandusky,
and C eveland, OH As well as Freelance reporting for stations
in Chio, Mchigan, Kentucky, and Indiana (Reporting on the
opening of the Rock -N- Roll Hall of Fane)

emai | : media_prince@otmail.com

There's no limt to what you can
achieve if you don't care who gets
the credit.



e.g. Let another nmenber of your one-air
t eam have t he punchli ne.

Sone stations nmay already be aware of this site, but if not,
you shoul d bookmark it...

wWWww. assi gnment edi t or. com

This is one-stop shopping for nostly every source of
news-informati on-entertainment. Sone of it is subscription-
based, but nost is free. You'll also see it mainly USA based,
but there is an excellent area on breaking news and resources
etc.

Thanks to David Rogerson, Managing Director, Strategic Media
Sol utions for this suggestion.

"The 1.Q Test for Radio."

A FI NAL NOTE FROM THE EDI TOR

The plan is to growthe list of people taking this e-letter,
and encourage interactivity from our readers.

If there is anyone you know either in or outside the radio

i ndustry who would like to receive THE RADI O WAVE t hey shoul d
sinply ask to be subscribed by sending a blank e-mail to:

r adi owave@l | about r adi 0. net

As you know it's free and you can unsubscribe at any tine.
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