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"The Begi nners' uide To Beconming A Radio Star"...

is a far reaching e-book for radi o begi nners or people who
want to nake radio their career. Al the information you'l
di scover here is "the basics" of radio. Stuff that applies
anywhere in the world where professional conmercial radio
i s established.

www. al | about r adi 0. net

If this is your first Radio Wave newsletter let nme explain
that it's designed for people who'd like to be in radio,
newbi es who' ve just started and full-tine professionals.

If there's anything you read in it on which you' d like to
comment ...feel free

Anyt hi ng you need help or advice with...ask. If | can't
provide the answer I'Il find soneone who can

Anyt hi ng you want to nmarket or pronote (even yourself)...
go ahead.

If you'd Iike to contribute an article...do it.

Through THE RADI O WAVE we can keep in touch with each
ot her regardl ess of where we are in the world.



You can reach ne at radi owave@l | about r adi 0. net

Doesn't seemthat |long ago that there were two net hods of
editing tape. The good old razor blade and joining tape
or

"drop-editing” by using two reel-to-reel tape machi nes.

These days audio-editing is a breeze.

For exanple, professional mni-disc recorders are great
for editing calls and interviews on the run while you're
on the air.

But the dedicated digital nmulti-track record and edit
prograns such as Protools and Cool Edit give incredible
flexibility. You can nove tracks, erase and add things,
m Xx in nmusic and sound effects and | ots nore. The on-
screen

visual display clearly shows you what you're doing at al
tinmes.

When it conmes to mxing the tracks you don't have to go
to

the old nethod of running it through the desk and

adj usting

nunmerous faders. You sinply pre-set the | evels of each

track,

trimthe bits you don't want and then just hit the play
but t on.

O package the whole thing up for |ater use.

| f you don't have access to a good editing program you
can

downl oad one yourself. Put it on your personal conputer
Y]

you can edit at honme. Here's where to find sonme of the
best

ones. (These are often referred to as Wave Editors as

t hey

basically di splay sound waves)

COOL EDIT.
www. syntrillium com
30 day trial. Cool Edit cones in two versions.

Cool Edit 2000 which allows you to record on a single
track
and add effects such as echo, reverb and stretching.



Cool Edit Pro is a multi-track editing program which has
the sane effects as Cool Edit 2000 but is nore suited to
creating conpl ex productions.

DDCLI P
www. sof t | ab- nsk. coni ddcl i pro/free. htn

This is a sinple nulti-track editing programw th no
speci al

effects. It's a great "getting started"” programfor the
novice nulti-track editor. There's nothing conpl ex about
it and it's very intuitive. Free downl oad.

PRO TOCOLS
www. di gi desi gn. com

This is the nost conplex of the 3 editing tools. It

t akes

many weeks to master but has very powerful features

i ncl udi ng

effects and other tools not found in other editing

progr ans.

It's often used as the audi o production program of choice
by film production conpani es.

There is a "light" free version available which is
[imted

to a small nunber of tracks. The full 64 track version
nmust

be purchased.

An e-mai |l received at The Radi o Wave.
<Hi

For those radio oriented friends of yours that live in

t he Los

Angel es area, we have a job opening that they may wi sh to
apply _

for. Feel free to tell them about this..

Because of new clients comng on board (this is a new
position

whi ch has just been created), we have a part-tinme opening
(20

hours/wk) working fromour office in Los Angel es (Sherman
Caks



area, in the valley), helping to pronote our client

tal kshows for

cl earances, and helping to pronote our client indie nusic
artists

for airplay.

This position offers hourly pay (not independent
contractor), with bonuses, and an option for sone sal es
after a

few nonths. The work is all phone-based, w th non-stop
outbound calls to stations being the norm

A | aptop workstation, headset, auto-dialer, PBX phone
with

voi cemai |, and a DSL email account are all provided.
Hour s

are generally early norning

(7a-11a), or mdday (1lla-3p) MF, but other conbinations
can be

put together to suit your needs.

Experience: Hi ghest priority is given to comerci al

br oadcast

radi o sales (AE); also highly valued is experience as
conmer ci al

radio PD, comrercial radio prono at |abel, commrerci al
radi o

pronmo at indie, or affiliate relations at a syndicator.

To apply (and for nore info), call 818-905-8038 x27. You
can

al so see our site at ww. radi o-nmedi a. com (but don't be

di ssuaded

by the abundant intern information... we only have one or
t wo) .

Thanks,
Bryan>

In the previous edition of The Radio Wave | ran an update on
was happening with the portable people neter.

In this story reference was nade to averages, cunes and TSL

A nunber of our radi o- newbi e subscri bers have asked for an
expl anation. Wts it all about then?

Basi cally radi o surveys docunment |istening habits quarter
hour by quarter hour.



They show t he nunber of people who |istened for at |east

8 minutes in any particular 15. (This is in Australia. The
figures vary in different countries but the overall way it
works is simlar)

These figures are known as "averages". That is.the average
nunber of people listening per quarter hour in any given
time period. (Say, for exanple, 9amto m dday.)

This "average" audience is a percentage of the popul ation
who' ve been surveyed

Then there's another set of figures which refer to the
"cunul ative" audience. (in industry talk: "cunmes.")

This is the TOTAL nunber of DI FFERENT peopl e who listen
during any given time period (say, once again for exanple
9amto nidday) for at |east one quarter hour

There's a neat way to understand the difference between
Aver ages and Cunes.

| magi ne you get on a bus where it |eaves on its journey
fromthe bus station.

The trip takes three hours to its conclusion. Every so
often it stops to | et passengers off and on

If you count the passengers on the bus every 15 m nutes

THAT total of people would be your AVERACE nunber of passengers
per quarter hour. (As long as they stayed on for at |east

8 mnutes.that's the rule)

If, instead, having nothing better to do, you took a count
of ALL the people who rode on that bus for varying amounts
of time during the entire trip THAT TOTAL woul d be your
CUMULATI VE figure for the three hour tine period.

Apply that exercise to radio ratings and you' ve got the picture.

A ratings report also gives many other itenms and breakdowns.
These include Net Reach, Station Share, Gross Inpacts and
TARPS. (which, in case you' re wondering, stands for Target
Audi ence Rating Points)

But this is all stuff that the Sal es peopl e need so they
can give thensel ves a headache. Let THEM worry about it.

There 1S just one nore set of figures which is inportant to
you. And that is TIME SPENT LISTENING (T.S.L) This is an
estimate of the length of tinme your Cunul ative audi ence spend
listening during the specified time period.

Qoviously the LONGER they listen the nore quarter hour periods
they' Il be listening through. Consequently up go your quarter
hour Aver ages.

That's why one of your prime objectives is to keep your
listeners hanging in there as long as possible.

How do you do that?



Keep their interest. Pronote ahead.
MAI LBOX: THE MJSI C | NDUSTRY AND GETTI NG Al RPLAY
RECElI VED FROM PETER TAYLOR

First of all let me congratulate you on a fantastic newsletter
AMI (Radiolnfo) is ny online '"bible', and now | add "Al Il aboutradi o"
tony "Can't Live Wthout" staple diet of industry news sources.

On the subject of the nusic industry, | viewit froma comunity
radio MD s seat with 18 years' experience. And boy, how things

have changed in those 18 years! | nust agree with your article

on a nunber of points.

The bl and, saneness of the nusic being offered to consuners,
the frustration of quality acts not getting signed or getting
nmuch-deserved airplay and the ease with which we can sinply
search online for a required song (or entire al bun) and get
it wwthin mnutes, totally free.

What to do? | amin no doubt whatsoever that 'illegal'
online transfer of nmusic is here to stay and that we nust
all accept it and sinply live with it. Not ideal, | agree,

but inevitabl e neverthel ess.

Let's look at sone recent releases (I'msticking nmy neck out
here and will probably cop sone hate mail fromny record
conpany reps, but here goes anyway!).

Kiss Kiss (Holly Vall ance)was passed over at nmy station in
favour of the original Turkish version by Tarkan (SimariKk),
sinply because | feel it's better and al so because we've
got a huge Turki sh audi ence.

Sure, | should do 'the right thing' and support the |oca
product, but then | wouldn't be doing ny job. [I'd be
short-changing ny listeners. Not going to happen

"Not Pretty Enough" by Kasey Chanbers. |t took a sw pe at the
radio industry to get her on playlists. Q@uilt-influenced

add or what?! Shane if it was, because it's a bl oody great
track off a bl oody great al buni

As for the nusic industry, well all | have to say is one
word. POPSTARS. Wat were they thinking? Bardot - GONE
Scandal "us - WHO? Scott Cain - Toss a coin and pick from
previous two cases!

In nmy service area al one (Mel bourne's North Wst suburbs)
there is a wealth of 'untapped talent that woul d | eave
probably half the current offerings for dead. Wthout trying!
And yet nost of them go begging. Fortunately they go beggi ng
across ny desk and | give them some nmuch needed airpl ay.

Now, | 'mnot trying to fool anyone, certainly not nyself,

by assuming that a sub-netro conmunity station can influence
maj or record conpanies, but | amleading by exanpl e and doi ng
what needs to be done; listening to the MJSIC and addi ng



product based on what's inportant.

The SOUND of the MUSIC. Back to basics, no bullshit,
thi s-is-not-rocket-science kinda stuff. W need to get back
to that. and we need to get back to it NOW

Record conpani es seemnore interested in | ooks than nusi cal
talent. More and nore |'mseeing cover girl cd artwork
acconpanying 'cat on the fence' quality singing. M 6 year
ol d son can do better! | hear better stuff on the countless
deno' s that cross ny desk each week!

| don't know what the A&R s are doing, but they're sure as

hell not listening to the stuff on the cd. Mre likely

looking at it! Reality check: Covers don't get adds, guys! Gve us
sone quality sounding stuff to add for a change.

Back to Popstars for a second. How nuch faith does Warner
have in Scott Cain if they also sign second placegetter,
Danielle? And who's getting nore airplay now? You guessed
it, Danielle! Wy? Sinple. Better product. And that's
really all that matters.

Pet er Tayl or
VD

North West FM
Mel bour ne

NOTE FROM EDI TOR: | wel conme any thoughts on this article and
will run themin the next edition of The Radi o Wave.

"Radio is a formof verbal comunication
and there is a fornmula for powerful
comuni cations. Jarity...divided by
substance. .. multiplied by enotional

i mpact...equal s power."

A QUOTE FROM VETERAN NEW YORK PERSONALI TY
D CK SUMVER

This time sonething a bit different. (A bit??)
Not strictly a prep site but it may give you a good intervi ew

| haven't followed up on it so | don't know what you'll get.
Let nme know if you talk to these people and I'lI|l pass it on
in the next Radi o Wave.

My attention was drawn to this site by a couple of e-mails from
people |'ve never heard of. | get the inpression the e-mails
are a planned publicity canpaign targeted at nmedi a peopl e



but nade to ook |like they're from soneone who's just
stunbl ed on the site.

Anyway, here's the nmessage
< To Il an,
After 9-11, the people | work with started betting on the date the

wor | d
will end. How nessed up is that?

One guy showed ne this site -lifeboat.com- that has all these
doonsday

guotes fromscientists and politicians. | hope you'll have one of
t hese

guys fromthe Lifeboat Foundation on your show to talk about this
subj ect. Those guys think we should | oad up a space station and get
of f

the pl anet before every living thing becones extinct.

You know waht ?(sic)l'mstarting to agree with them

Si ncerely,
May>

AM St ereo Lives!
PLUS: A reader supplies the ABC S of becomng a radio personality.

A FI NAL NOTE FROM THE EDI TOR

The plan is to growthe list of people taking this e-letter
and encourage interactivity from our readers.

If there is anyone you know either in or outside the radio
i ndustry who would like to receive THE RADI O WAVE pl ease
sinply ask to be subscribed by sending a blank e-mail to:
radi onave@l | about r adi 0. net

As you know it's free and you can unsubscribe at any tine.
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