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SPONSORSHI P NOTI CE

"Net FM' - | NTERNET RADI O AT | TS BEST.
This is how internet radi o SHOULD sound.

FORVAT: TOP 40 with sone 80's and 90's plus sone
specialty
shows.

"BROADBAND" Live bands in the studio. Mondays 1930 hrs.
"THE TOP 40 COUNTDOWN' Sundays 1800 hrs.

"THE VI NYL LOUNCE" Rated R for "Rude"! Fridays 2000 hrs
& repeated Saturday 1100 hrs.



(Al times Australian Eastern Standard Ti ne-
Il ess 9 hours for GM.)

http://ww. net FM net

You'll need to register for the first tinme only
but it's free.

VWELCOMVE TO | SSUE THREE

And a special warm and fuzzy welconme if you' ve just
j oined our ever growing list. If you mssed out on |Issues
1 &2 just e-mail ne and I'll send themto you.

radi owave@l | about r adi 0. net

As | pointed out in the very first edition of this e-
letter

| want you to regard this regular comrunication to be
yours

as well as m ne.

If there's anything you read in it nowor in the future
that you want to comment on...feel free.

Anyt hing you need help or advice with...ask. If | can't
provide the answer |1'Il find soneone who can.

Anyt hi ng you want to market or pronote (even yourself)..
go ahead.

If you'd like to contribute an article...do it.

Through THE RADI O WAVE we can keep in touch with each
ot her regardl ess of where we are in the world.

You can reach me at radi owave@l | about r adi 0. net

| NDUSTRY NEWS

"The Ratings Gane."

The age of technology is ushering in sonething new that
could prove to be a lot better and a nore reliable
nmeasurenent of listening habits than the "listeners
filling

in the diary" nmethod we've had up to now.



This is the Portable People Meter.

Peopl e Meter technol ogy is now being tested in several
countries including the U S.A and Swtzerland. (where it
was devel oped by Dr. Matthias Stei nmann of the

gover nnent owned Swi ss Broadcasting Conpany).

It involves a neter that's contained in a watch or a
smal

pager sized-device that can clip on your belt just |like a
phone.

It sanples the sound of radio prograns being listened to
by the wearer. It can even detect whether the sound is
com ng froma conputer term nal

Usi ng conputer nmatching the watch conpares the sanple
W th

the radio station's programtransm ssion and it then
calculates mnute by mnute |istening.

In other words it knows which station you're |istening
to.

For this to happen the radio stations have to send
out a special encoded signal.

At the end of each day the listeners taking part place
the nmeters into base stations. These recharge the devices
and send the collected codes to the survey conpany for

t abul ati on.

The meters have a "notion sensor” that allows the survey
conpany to check that they are being actively carried.

In the U S. Arbitron have been trialling the neters
since last year in Philadel phia. 1500 hundred people
are involved each tine as test subjects and the initial
results have been rel eased.

For radio, the PPM again, (just like |east year),

reported a higher average daily cunul ati ve audi ence:

84.8 percent for the PPM vs. 73.7 percent for the
Arbitron

radi o diary.

The PPM al so showed | ess tinme spent |istening
for radio: 3 hours and 20 mi nutes per day for the PPM
vs. 3 hours and 35 mnutes per day for the diary.



So, what this neans is..nore people are listening to radio

than was thought but listening for slightly |ess periods
of

tinme.

Up till now the dilemma has been that radi o' s biggest
attribute...it's portability...has neant that diaries
wer e

really the only way to do ratings.

Now t echnol ogy i s overconm ng the problemand there's no
doubt that People Meters will be the accepted way of
surveyi ng audi ences in the near future just as they are
for

t el evi si on.

In fact it's being predicted that future generations of
t he
"watch-nmeter” will also have a "voice option".

This neans that the person wearing it can report what
newspapers or magazines they're reading while they're
wat ching TV or listening to the radio.

Meantinme, if | had a dollar for every person who's ever
said to ne: "Nobody's ever asked ME to be in a radio
survey"

|'d now be able to retire.

And |"'m betting that radio people will continue to hear
this comment regardl ess of the ratings nethodol ogy!

Q \What's a good radio comrercial ?

A One that sells. And that's what
you' re doing. Selling.

From "The Begi nners CGuide to Becoming a Radio Star™

http://ww. al | about r adi 0. net

"McVAY MEDI A"



This is Mke MVay's long-running full service

pr ogramm ng

consul tancy. The conmpany consults radio stations around
the world. AC, Contenporary, Top 40, Rock, d dies,

Cl assic

Rock, Country, News/Tal k, and Sports.

For nore information,
contact M ke MVay at ntvaynedi a@ol .com or visit
http://ww. ncvaynedi a. com

Wth Satellite Radio now a reality and nore and nore
stations taking generic networked prograns what is the
future

for live local radio? The point is that the only way that
many local radio stations will survive is by BEING | ocal .
Next issue we'll have a ook at this situation and get

t he thoughts of one of our subscribers to the list.

Meantime, if you' ve been affected in any way by

net wor Ki ng,

|'"d love to hear fromyou. What's YOUR story? Reach ne
at:

radi owave@l | about r adi 0. net

A FI NAL NOTE FROM THE EDI TOR

The plan is to grow the list of people taking this e-
letter,

i ncrease the content and encourage interactivity from
our

r eaders.

To do this | need your help.

If there is anyone you know either in or outside the
radi o

i ndustry who would |like to receive THE RADI O WAVE pl ease

direct themto http://ww. al | aboutradi 0. net where they
can

subscri be for free. (You don't have to buy the book.
There

again, if you want to...... )
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