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"THE DOCTOR IS INI'"

Even the nobst experienced radi o presenters can get into a
rut. And radi o beginners are always | ooking for ways to

i mprove their performance but rarely are able to get the
advice and direction they need.

The answer ? THE Al R- CHECK DOCTOR

Find out nore at http://wwv radi oschool .org and click on the Ilink
on the right-hand bar

VWELCOVE TO | SSUE ONE (History being nade...and you are here
...blah blah blah...etc...etc...)

The thing is this...l want this e-letter to be as much
yours as mne.

Anything you see in it nowor in the future that you
want to comrent on...feel free

Anything that's really pissing you off about radio...tel
us.

Anyt hi ng you need hel p or advice with...ask.

Anyt hi ng you want to nmarket or pronote (even yourself)...
go ahead.

If you' d like to contribute and article...do it.



Through THE RADI O WAVE we can keep in touch with each
ot her regardl ess of where we are in the world.

| plan to keep you up to date with trends and new

devel opnents in radi o, check out new technol ogi es, discover
success secrets fromothers in the in industry, swap and
generate new ideas (that'll be a breakthrough for radio!)
and even, with a bit of luck, find new ways to nake noney.

['I'l always be glad to hear fromyou even if you want to
flame me. (I'mused to it.)

You can reach ne at radi owave@l | about r adi 0. net

| NDUSTRY NEWS

"The Chal |l enge. "

What' s the biggest challenge facing our industry today?
| woul d suggest it's satellite radio.

If you don't know what it is...satellite radio is beaned
froma satellite to a small antenna you have in your hone
or car.

There are already two networks on air across the U S.
SIRIUS and XM SATELLI TE RADIO And | will put noney on
there being nmore in other countries in the near future.

XM based in Washington, D.C. is delivering 100

si mul t aneous radi o broadcasts from2 satellites with
signals that will cover the U S.A |In urban areas where
there could be receiving problens terrestrial repeaters
wi Il suppl enment the signal

The conpany says it's on track to sign up 350,000
subscri bers by year's end.

http://ww. xnradi 0. com

SIRIUS is offering pretty nuch the same thing. Fromits
three orbiting satellites, it will directly broadcast up

to 100 channels of digital-quality radio to notorists

t hroughout the continental United States for a nmonthly
subscription fee of U S $12.95. This includes 50 channel s
of comercial-free nmusic in virtually every genre, and up
to 50 channels of news, sports, talk, conedy and children's
pr ogr amm ng.

http://ww. siriusradi o.com

How will terrestrial radio stations nmeet this challenge?
There is one way. Be involved in their local conmmunity and
build |l ocal personalities who listeners |ike, know and trust.

People will al nost always go for good | ocal talent
and progranmmi ng over national or syndicated radio.

| believe that stations who currently take the majority of



their programming fromsatellite syndication and don't
localise their service plus those stations that are nothing
nore than a juke-box are on shaky ground for the future.

Radi o stations have to build loyalty if they are to survive
the current challenges. And you don't build loyalty by
playing wall to wall nmnusic.

If that's what |isteners want they can get it UN NTERRUPTED
off the internet and now the satellite.

T HOT TIP----cmmmmae o *
A great radio P.D. who was at WABC in
New York, John Mainelli, said that the

secret of good talk radio is: "Entertain
informatively and informentertainingly."

The Al Access Music Goup is a great show prep site that
covers many aspects of the radio biz. There's industry news,
new nusic, artist info, consultant's tips, nmarketing and
research articles, success tips and the Ross Brittain Report
that has the | atest show biz runour, gossip and scandal

Tal k Topics features lots of those quirky news stories. There
are also links to radio stations worl dwi de and you can
comuni cate with fellow radi o people on Net Talk.

http://ww:. al | access. com

The | aws of progranm ng have becone |ore, passed orally
fromone generation to the next. Al ong the way, sone of
the facts have becone indistingui shable fromfiction. Taken
as gospel, this tradition has hel ped perpetuate a nunber

of radio nmyths.

In the next edition of THE RADI O WAVE consul tant DAVI D
ROGERSON wi | I have a | ook at sone of these nyths.

A FI NAL NOTE FROM THE EDI TOR

The plan is to growthe |list of people taking this e-letter
i ncrease the content and encourage interactivity from our
readers.

To do this | need your help.

If there is anyone you know either in or outside the radio
i ndustry who would like to receive THE RADI O WAVE pl ease
direct themto http://ww.al |l aboutradi 0. net where they can
subscribe for free. (You don't have to buy the book. There
again, if you want to...... )
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